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PREFACE

You will not earn money if you do not allow others to make money.
Confucius

The One Belt One Road Initiative is the new azimuth
of the growth of the Chinese economy.

Issue number 15 of the Review of Applied Science (which has been published
in cooperation with the Opole Confucius Institute) is entirely devoted to the
economic, political and social aspects of the trans-continental railway known as
the One Belt One Road, which not only created high hopes and expectations but
is often a source of concern. The authors refer to the traditional shipping route of
Chinese goods as the Silk Road, during the time when the most desirable and
expansive goods such as silk and porcelain came to the European continent as
the goods made in China at that time were synonymous with high quality and
sophisticated tastes. The contemporary re-branding of the Silk Road as the One
Belt One Road is both a powerful economic project as well as a challenge for
China and its trade partners. The project officially announced by Xi Jinping in
September 2013 at the Nazarbayeva University in Astana, supported by a $ 40
billion fundraising campaign, is an important instrument for China's economic
expansion as part of its Go Global strategy. One Belt One Road is a crowning
factor in the success of the Chinese economy and China's search for new,
efficient growth engines. The Silk Road Renaissance — One Belt One Road is
a groundbreaking event in modern history which is thought to be at a level of
importance equal to that of the industrial revolution. The project fits perfectly
into the current stage of China's development, which as the world's second
largest economy has the production and economic capacity to keep the One Belt
One Road idea filled with content. This project opens the door for Westerners to
participate in China's success. It is also an eloquent marketing element of the
Middle Kingdom's strategy, referring to that period of great Chinese power. One
Belt One Road has also been included in Xi Jinping's renaissance programme for
the Chinese nation. The One Belt One Road Initiative, like the sage Confucius
of 2500 years ago, has become a token of Chinese cultural expansion of soft
power which is an element of conscious and effective participation in the
process of globalization with unprecedented strength and reach.

The article written by P. Misiurski and R. Smietanski, which opens the issue
number 15 of Review of Applied Science, presents the Silk Road throughout the
eighteen centuries since its inception through the prism of a series of
groundbreaking events based on the Silk Road's changing nature and function:



e Until the 3™ century the Silk Road was dominated by four empires:
the Roman Empire (Mediterranean territory), the Parthian Empire (Middle
East), the Kushan Empire (India, Afghanistan, and Central Asia) and the Han
Empire (China).

e The period from the turn of the 7™ through the end of the 8" century when
the Silk Road was controlled by the Khanate of Turkey.

e After 751, as a result of the battle between the Caliphate army that defeated
the Chinese army, the Chinese began to lose control over Central Asia.
Consequently, the dominance over the Silk Road, until the end of its
existence, was taken over by Muslim and Jewish merchants.

e The 16" century when the landline Silk Road collapsed due to the
development of the merchant navy.

Authors emphasize that the ancient Silk Route was developed based on the
pre-existing trade routes in Asia: “Lazurite Route” and “Jade Trail”. The Silk
Road accelerated the development of the areas through which it ran. Along the
entire length of the route new cities, banks and companies were established.
The organization of long-distance trade forced the development of logistic
infrastructure: transshipment points, specialized marketplaces and a system of
stable monetary exchange agreements as well as protection of the property rights
of foreign merchants. The Silk Road became a channel for the exchange of new
goods and information and helped in spreading innovation between the
civilizations of FEurasia as well as the penetration of religion and
multiculturalism because intense and regular economic relations led also to
a cultural convergence. In the second part of the article, the authors analyze the
role of the contemporary concept of reactivation of the One Belt One Road Silk
Road. The programme of international cooperation in the field of transportation
of freight between the European Union and partner countries — Georgia,
Armenia, Azerbaijan, Moldova, Ukraine, Kazakhstan, Kyrgyzstan, Tajikistan,
Turkmenistan, Uzbekistan, Bulgaria, Romania and Turkey named TRACECA,
is funded from the budget of the European Union. The authors analyze the
determinants of China's spectacular economic growth at the turn of the 20™ and
21" centuries. They focus on the high rates of internal savings, the supply of
foreign capital and the positive trade balance to a large extent generated by the
production of foreign corporations. The contemporary international One Belt
One Road Initiative, which perfectly integrates into the era of globalization, has
the chance to support the spectacular economic growth that has made China the
second largest world economy. The authors point out the very location of the
One Belt One Road startup station in Chendu and not on the rich Chinese coast,
which is undoubtedly an element of Chinese policy that promotes not only the
pace of growth, but also its sustainability. As the authors indicate, railway
connections will not only shorten the time needed to transport goods from China
to Europe, but is a cost-effective and equally ecologically viable alternative to
maritime and air transport. Poland has a chance to play a significant role as
a buffer state for Western Europe. It is favored by the geographical location and



the positive relationship with China. The authors also point out the economies of
Germany, the Netherlands and Switzerland have a positive trade balance with
China. This seems to prove that absorbent Chinese market can improve
asymmetry in the trade balances with other European countries.

The Chinese economy has grown while becoming the EU's leading trade
partner, unfortunately in the process also generating a growing imbalance in
trade relationships with UE countries. M. Bernat and A. Drozd-Tereszkiwcz
analyzed the causes of this phenomenon and also indicated the problem of the
difference in perception of the very essence of the strategic partnership to which
both EU and China aspire. The article attempts to answer the questions about the
source of the growing predominance of the Middle Kingdom in trade
relationships with the EU and the reasons for the growing dependence on China.
At the same time, the authors examine the origins of the Chinese growth
phenomenon, which they perceive as a part of a specific model of
transformation known as the Beijing Consensus, which incorporates the synergy
of the market mechanisms and central control, coupled with the broad openness
of the economy, which is also however, at the same time deeply rooted in the
country's culture. The origins of the imbalance date back to 1997. In 2010 the
imbalance reached € 168.8 billion. According to the authors the sources of the
imbalance include the barriers to access to the Chinese market, the lack of
equality of European enterprises as investors in China, limited access to public
procurement in China, and the limited protection in China of intellectual
property rights. The authors also point out the difficulties in mutual commercial
relationships, which is the so-called underestimation of the value of yuan as well
as the essence of the different perceptions of strategic partnership for both China
and EU. For the EU this is a still ongoing process, the so-called “maturing
strategic partnership”, which requires content corresponding to both parties.
China, however, takes the partnership for granted and accuses the European side
of failing to meet all the requirements of this kind of relationship.

Y. Yavorska analyzes the source of the economic growth marathon (nearly
four decades) of the Chinese tiger as being unprecedented in modern history.
The author focuses primarily on the analysis of key factors conditioned by the
culturally high propensity to save which along with foreign capital, is a fuel for
growth, the enormous supply of cheap labor, which today is also a powerful
group of affluent middle class consumers and finally the opening for economic
globalization. Among the key cultural attributes, Yavorska highlights the
concepts of “mianzi” (1l 1) — face, guanxi (B{%) — interpersonal relationships,
jigjian fifE  (54%) — savings, and rénji héxi¢ (APEAI1) — harmonious
development and the economic interaction between these concepts.
Confucianism is the philosophy that binds the specific management approach
which is characteristic of Asian tigers. The author indicates September 17, 2001
as a breaking point for the development of China in the age of globalization,
signifying China's accession into the World Trade Organization when, after two



decades of intense absorption of foreign capital, it has become an active investor
competing with western economies.

The article by M. Bernat and A. Michowska entilted “The Luxurious
Dragon” examines the phenomenon of a country which in the 1970s struggled
with the specter of hunger, but due to a successful economic transformation was
promoted to a world leader in consumption of luxury goods. The main part of
the Chinese consumption mechanism is a segment of 300 million middle-class
people, which is systematically growing. The authors show the profile of
Chinese consumption in its most sophisticated segment in the context of the
changes taking place in the Chinese economy and society, and at the same time
they identify opportunities for Polish manufacturers of luxury goods. The
cultural aspect of the Chinese economy is also quite significant because of the
clash of Confucian thrift and pragmatism with the prestige of the goods of the
famous European brands like Louis Vuitton and Gucci. The period of over two
decades of dynamic development of luxury consumption in the Middle Kingdom
is also accompanied by the evident evolution of luxury consumers who now
choose refined goods, yet avoid the ostentatious display of well-known brands
that are perceived as a manifestation of bad taste.

M. Izdebski analyzes the political and infrastructural conditions of The One
Belt One Road Initiative, whose implementation at this stage must be assessed
in a theoretical and political way rather than in terms of its real economic
effects, as evidenced by a series of discovered obstacles. This project was
largely based on an obsolete infrastructure created in the Soviet Union, which
prolongs the delivery time and raises the risk of lack of timeliness. In this
respect, One Belt One Road is no longer competitive to the alternative sea route.
Improving the quality of railway infrastructure is inevitable but requires capital
expenditures undertaken autonomously by the participating countries or
financed by Chinese funds. The second form of financing the modernization of
the railway infrastructure is dependent. As a result, it allows the Chinese to use
it as a bargaining chip in its relations with the countries participating in the
project. Based on an analysis of the project, the political dependencies treated as
a sphere of influence can exacerbate relations with the United States. This is of
special significance after President Trump's take over. China's political approach
to the project partners may trigger adverse reactions within the United States.
The author assesses the corridor running through Kazakhstan, Russia, Belarus to
Poland as the most politically stable, however not unchallenged compared to the
south and central corridors which are passing through the more unstable regions
of Turkey and Iraq. The author points to a number of potential unfavorable
factors, such as the quality of border management, delays in supplies, corruption
and embezzlement of funds, which could ultimately offset the economic benefits
of a project approved at the interstate level.

The article by K. Mazur-Kajta is based on two areas of analysis: traditional
and historical connections with the Silk Road and contemporary research results
related to an evaluation of the One Belt One Road Initiative by the managers of



the Opole region. The author attempts to explain the process of opening China to
the outside world in the context of trade. She also discusses the relative isolation
of China resulting from the Chinese belief that there is no need for such outside
trade relationships.

This culturally based sense of economic self-sufficiency is also reflected in
the alternative name of China — “Middle Kingdom” (H[E) pointing to the
central location of this country on the map of the world and a strong sense of the
Chinese about their superiority. Despite the barriers to internationalization
which existed since ancient times, foreign trade relationships were established.
Their essential element was the Silk Road. Silk as a luxury good became such
a very desirable and dominant Chinese commodity in trade that the most famous
commercial route includes the word “silk” in its name (22 ZifZ ). The modern
opening of China to the world has occurred only since 1979 under the rule of
Deng Xiaoping (X3/)\3¥). By initiating social and economic reforms Deng
Xiaoping encouraged Chinese people to prosper and to that end he opened up
China to foreign investment. In the 20" century, the international transport
programme (Transport Corridor Europe-Caucasus-Asia — TRACECA) was
launched. TRACECA includes 14 countries of the European Union, the
Caucasus and Central Asia which were willing to cooperate in order to revive
the ancient Silk Road. The One Belt One Road Initiative aims to expand the
Chinese market to more consumers and to also strengthen the PRC's global
position, especially towards the United States and Russia. Kajta points out that
although The One Belt One Road Initiative is still at a stage in which its general
assumptions and development plans need to be clarified, her research indirectly
serves this purpose. The research which was conducted from December 2, 2015
to February 29, 2016 was based on a representative sample of enterprises in the
Opole region. The aim of the research was to identify the expectations and plans
of entrepreneurs in the Opole Silesia region in terms of establishing cooperation
and an exchange of goods with the People's Republic of China and to assess
their knowledge about The One Belt One Road Initiative. The study, which is
described in the article, identifies a very clear need for more detailed
information on The One Belt One Road and the opportunities for cooperation
with Chinese partners.

W. Musialik in her article analyzes the effects of the Silk Road of the past
based on the botanical changes in the European flora as a result of the
introduction of plants originated from the areas of the Silk Road. The author
points to specific examples of plants which, consciously or unconsciously, were
transferred to Europe: peaches, Chinese sugar plant, black mulberry as a silk
moth’s fodder, Chinese radish, Chinese cucumbers. All of these plants which
acclimatized in Europe over time originated in China.

Maria Bernat



Katarzyna MAZUR-KAJTA

PERSPECTIVES ON THE OPENING OF
THE NEW SILK ROAD IN OPINIONS FROM
MANAGERS OF LARGE BUSINESS ENTERPRISES
LOCATED IN OPOLE SILESIA

RERERATFCENTRFIRE “—H—B” KBS

Abstract: This article attempts to present the process of opening up China to
the outside world in the trade - context, the origins of the ancient Silk Road and
the important role of the New Silk Road. The main goal is to show the expectations
and plans of the managers of large Silesian Opole companies related to the prospects
of more convenient business cooperation with the Chinese partners. Shown in
the article are results of a survey conducted between December 2, 2015 to February
29, 2016.
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PERSPEKTYWY OTWARCIA NOWEGO JEDWABNEGO SZLAKU
W OPINII MENAGEROW DUZYCH PRZEDSIEBIORSTW
SLASKA OPOLSKIEGO

Streszczenie: W artykule starano si¢ zaprezentowaé proces otwierania si¢ Chin na
$wiat zewnetrzny w kontekscie wymiany handlowej, starozytnego Jedwabnego
Szlaku i wagi roli nowego Jedwabnego Szlaku. Glownym celem jest ukazanie
oczekiwah i planéw menagerow duzych przedsigbiorstw Slaska Opolskiego
zwiazanych z perspektywami bardziej dogodnej wspotpracy z chinskimi partnerami.
W artykule ukazano wyniki badan wtasnych, przeprowadzonych pomiedzy
2. grudnia 2015 r. 1 29 lutego 2016 1.

Stowa kluczowe: Nowy Jedwabny Szlak, wojewoddztwo opolskie, Slask Opolski,
duze przedsigbiorstwa
1. INTRODUCTION

Information pertaining to the renewal of interest in the ancient Silk Road can
be seen every day, whether it is in matters related to professional (business,
scientific, etc.) prospects or if we only consider the media. Due to its “indefinite
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purpose and open nature” [Kaczmarski 2016: 6] the new project’ is so promising
that it can potentially fascinate everyone and involve many, particularly because
one of the corridors of the New Silk Road is planned to pass through Poland.
In the past, Polish businessmen had used conventional shipping methods and
routes as relatively cheap, but rather time-consuming way of importing goods
from China. It was only during the period of 2011-2014 that shorter transit
corridors connecting China and Europe were opened, including Poland:
Chonggqing-Duisburg, Chengdu-£.6dz, Zhengzhou-Hamburg, Suzhou-Warszawa,
Wuhan-Prag, Yiwu-Madrit. [See: Bojanowicz 2015: 18-19] In 2015,
the company Hatrans Logistics launched its first regular two-way rail connection
between £.6dz, Chengdu and Xiamen [Wozniak 2015: 32-34], which has become
an additional incentive for Polish entrepreneurs wanting to establish or
strengthen their relationships with Chinese companies. The aforementioned
corridor of the New Silk Road would pass through the central part of Poland but
would also provide many opportunities for companies located in other Polish
regions. The skillful development of these opportunities can contribute to
establishing both successful business relationships and effective commodity
exchange.

This article aims to examine the process of China's opening up to the outside
world in regards to trade, the beginnings of the ancient Silk Road and the
significance of the New Silk Road, as well as the expectations and plans of the
managers in large Opole Silesian enterprises in terms of greater business
cooperation with trading partners in the People's Republic of China (PRC).

2. CHINA’S OPENING TO THE OUTSIDE WORLD

China is viewed as one of the world's oldest and leading civilizations, and its
uniqueness is often characterized by its distinct differences when compared to
the Western world. The cause of these differences is rooted in China's alienation
and isolation in establishing its state and society.[Wowczuk 2003: 17] When
asking contemporary Chinese about the origins of alienation and the reasons for
China's isolation in relation to the outside world at first it seems that China has
always been open to the world, and that their current international position is an
unquestionable fact, which supersedes the historical truth from social
consciousness. However, when delving deeper in these discussions to better
understand the facts, the more evident it becomes that China's isolation
(resulting not only from its geographical location and communicative
difficulties) always existed and that cultural differences have been and remain
quite evident. The reasons for the closure of the Chinese to foreigners include:
the Opium Wars (7B4; ’!ﬁ}é"), that is, the period associated with the opium
dependence on foreign powers and the loss of imperial China autonomy mainly

7 The more appropriate term for the New Silk Road is the word initiative. However, in the
public opinion it is still very often perceived as a project. Therefore, this term is also used in
this text.



74 Katarzyna Mazur-Kajta

to Britain and France in 1842 and 1860, the period of Great Proletarian Cultural
Revolution (Jci IT;’T Y (AN HAH) when in 1966 Chinese authorities sought
new ways to introduce their own ideological concepts and create new state after
the negative experiences of armed conflicts with Japan. China's history also
reveals that its relationship with the outside world has been interrupted regularly
as a result of disputes and wars with tribes and neighboring states long before
the 19" century. Therefore, what might justify China's isolation is not only the
distrust of potential invaders, but also the assumption that there was no internal
need for China to develop such relationship. This attitude is also reflected in the
name of China — “Middle Kingdom” (**[%]), which indicates the central position
of this country on the map of the world and the strong sense of Chinese
superiority explained by a heightened sense of patriotism reflected in the
following statements: “What did you, white people, do a thousand years ago?
You shot from the bow. And we had powder. We built canals, dams, and
fortresses, we were able to make porcelain, silk, paper and ink while the white
man was satisfied with raw meat. We already had a great philosophy when the
white man was just setting up his alphabet. Our culture has grown east. Our
culture is a pillar of world culture [Wtadimirow 1977: 5217, or “I identify with
the revolution of Sun Jat Sen and the revolution of Mao Zedong. Why? Because
before these revolutions we were [...] worthless. All the mighty world powers
attacked us, subjugated our country, benefited from it as a political prey. They
deprived China with drugs. France and England maintained their well-being at
the expense of Chinese blood. How can I not love the revolution? ”’[Carenal,
Araujo 2012: 62-63].

Despite all this, since ancient times, during relative peace, the united Chinese
state established foreign trade relationships. After 221 B.C the first emperor of
Qin dynasty (Z4f ) ran exchange trade behind the Great Wall. Then the Han
dynasty (3~ #H; 206 B.C.-220 A.D) carried out trade exchange with Korea at
border crossings, and in 139 B.C. Emperor Wudi of the Han dynasty (7> /7)),
after discovering the possibility of external trade with merchants from South-
Eastern Asia, while gaining new lands and fighting the Huns, Wudi set up
watchtowers along the trade routes to protect and control the caravans going to
Persia and Eastern countries. Silk as a luxury good became such a permanent
and dominant commodity in trade that the most famous commercial route
includes the word silk in its name (ZZ 4./ %&). In the first century AD the sea
lanes for the silk trade began to develop, and in the 2™ century the land route
became the main trade route between the Far East and the West. In the
Sthcentury, after a period of numerous divisions of China, trade was conducted
with Turkish tribes, and in the 7"century, the Tang dynasty (JE&l, 618-907)
started trade with Arabic countries, India, the Indochina Peninsula and Japan.
These tracts exported and imported not only goods, but also philosophical and
religious concepts. The exportation of silk from China to the West, which was
interrupted by wars and aggression by invaders, lasted until the 13" century.
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Over time, the mystery of silk production and the raw materials necessary for its
production (i.e. insects of silkworms and mulberry trees) became more
accessible outside of China and silk manufacturing industries were established
outside of the Middle Kingdom.[Kanski 1979: 119] The path of the ancient Silk
Road ran from China through Georgia to Byzantium and Scandinavia.
According to Edward Kajdanski, the Silk Road had been formed in the 2™
century and was used until the 15" century, when armed conflicts and the
development of maritime trade [see: Kajdanski 2005: 99-100] as well as the
replacement of the Mongolian Yuan dynasty (JCEH, 1279-1368), which
developed lively trade relationships with neighboring countries by the Ming
dynasty (H15H, 1368—1644) which was hostile to foreigners. It was not until the
founding of the Portuguese colony in Macau in the 16" century that Portuguese
merchants began to trade with China. Dutch colonies were also established in
Taiwan and the Peskadoras during the reign of the Qing dynasty (V& 5/, 1644-
1912) while, the British dominated Hong Kong by trading with Europe through
the East India Company. In the 20" century, following the overthrow of the
China Empire, the first international treaty between Russia and China was
signed — the Treaty of Nerchinsk (JEAE(FAK)) renewing caravan trade.
Another international agreement was the Treaty of Kyakhta (15 7C[%fizv)
regulating cross-border trade and the frequency of exchanges between cross-
border countries.[See: Kanski 1979: 9-25] After the establishment of the
People's Republic of China “[...] in a declaration published on 1*' October, 1949,
the PRC stated that it was ready to establish diplomatic relations with all states
on the basis of equality, mutual benefit and mutual respect for territorial
integrity and sovereignty”. [See: Kanski 1979: 119] The declaration was not
fully implemented, and China's opening up to the world took place only after
1979 under the rule of Deng Xiaoping (V[i-]'™), who initiated social and
economic reforms, encouraging the Chinese to grow their wealth by opening
China to foreign investments. By introducing a market economy and developing
special economic zones, China started accepting western capital and perceiving
the rest of the world not as a threat, but as a huge consumer market. Due to this
strategy, the Middle Kingdom became the center of international trade reflected
in China's foreign volume (Figure 1).
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Figure 1. Foreign trade turnover of the People’s Republic of China in 2000-2014.
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Source: Own elaboration based on Tabl. 14.2. Import; 14.3. Eksport, Rocznik Statystyki
Miedzynarodowej 2015, Gtéwny  Urzad Statystyczny,http://stat.gov.pl/obszary-
tematyczne/roczniki-statystyczne/roczniki-statystyczne/rocznik-statystyki-miedzynarodowej-
2015,10,3.html [accessed 06.02.2016].

In the 20" century an international transport programme (Transport Corridor
Europe-Caucasus-Asia — TRACECA) was launched. TRACECA associates 14
countries of the European Union, the Caucasus and Central Asia which are
willing to revive the ancient Silk Road. In 1998 a multilateral transport
agreement was signed in the Republic of Azerbaijan as a continuation of this
programme. The corridor runs through: Ukraine, Romania, Bulgaria, Turkey,
Georgia, Azerbaijan, Turkmenistan, Afghanistan, Tajikistan, Uzbekistan,
Kazakhstan and Kyrgyzstan to China.[TRACECA] In 2013, China also decided
to recreate the Silk Road and developed the Silk Road project (2 Zi.J/ ‘?‘E,,DIE N
which was called either the New Silk Road (#7724 %) or the Silk Road
Economic Belt and the Maritime Silk Road of the 21 century (27 Z& ./ BEZ% )%

PFIR I ZNE 22 Z 1V #5) also known as Belt and Road Initiative (*dﬁj — &y,
'H'ne project includes several multi-level communication networks, several
alternative routes along three land corridors: the northern — the longest corridor
extending from Beijing to Madrid and passing through Poland using the Trans-
Siberian railroad; the middle — starting from Zhejiang province, which coincides
with the TRACECA corridor; the southern — originating in Guangxi province
[Pieriegud 2015: 20] as well as the maritime corridors: China (Quanzhou -
Kanton - Hainan) - Indochina - India - Arabian Peninsula - East Africa - Europe
(Greece). The New Silk Road Project is designed to create and modernize
transportation, industrial and telecommunications infrastructure, including land
and sea routes, supported by China's own fund and the Asian Infrastructure
Investment Bank. Although the project announced by Xi Jinping (3] ¥TF) in its
official form does not refer directly to commercial transactions but only to the
development of its infrastructure, the desire to stimulate the economy and
increase the market of consumer goods as well as to strengthen the position of
the PRC in the global arena (especially towards the United States and Russia)
seems quite obvious.
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After reviewing the materials published in March 2015 by the National
Development and Reform Commission of the Ministry of Foreign Affairs of the
People's Republic of China (7 {7 * S H AL A F [j_& ) one can
get the impression that the New Silk Road Project will cover practically
everything, as evidenced by its main objectives [see: &I 22 2 B 28 5F 717
A2 1t ag iy 22 9 2 BRI IS S 5 AT 30):

— Improving communication at the political level (including peaceful
coexistence, respect for sovereignty, territorial integrity, nonaggression and no
interference in internal affairs, cooperation for prosperity, etc.);

— Developing communication infrastructure (including traffic management
and safety, promotion of international customs, construction of port
infrastructure, maritime routes, modernization of aviation infrastructure,
promotion of cross-border electricity transmission corridors, modernization of
the electricity grid, developing environment friendly economy, developing
intercontinental optic fiber network and improvement in information exchange,
etc.);

— Increasing investment and trade cooperation and the flow of capital
(including support for investment and consumption, developing the labor
market, reduction of barriers to trade and investment, improvement of business
conditions, developing a common free trade zone, enhancing customs
cooperation and mutual assistance in law enforcement, avoiding double taxation,
deepening cooperation in agriculture, forestry, farming and fisheries, production
and processing, support to aquaculture, marine fisheries, fish processing,
maritime engineering, biodiversity and environment protection, tourism
industry, promoting of alternative energy sources, supporting the development
of industrial clusters, social responsibility, deepening financial cooperation,
promoting a stable monetary system, etc.);

— Encouraging interpersonal communication (including cultural and
academic exchanges and staff, youth, women and volunteers, expanding
technological capacity for innovation, media cooperation, promotion of tourism,
professional training, cooperation in reducing public health threats, etc.).

The objectives of the New Silk Road Project seem very promising, but they
are still at the conceptual stage, with no indication of any details or specific
stages of the project's implementation. Only very general information is
available to the Polish public including a list of countries through which the
New Silk Road corridors will run.

3. STUDY OF OPINIONS FROM MANAGERS OF LARGE
BUSINESS ENTERPRISES LOCATED IN OPOLE SILESIA
CONCERNING THE PROSPECTS OF OPENING
THE NEW SILK ROAD

In order to recognize the expectations and plans of Opole Silesian
entrepreneurs in establishing cooperation and the exchange of goods with the
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People's Republic of China and with their current knowledge of the New Silk
Road project, a survey was conducted among the managers of large enterprises,
that is, companies located in the Opole province employing over 50 employees.
This was an informal, non-invasive and one time study, carried out between
December 2, 2015 and February 29, 2016.

According to the data provided by the Central Statistical Office in September
of 2015, in the Opole province there was a total of 753 medium and large
entities of the national economy which employed over 50 people (356 entities in
the public sector and 397 in private sector), listed in the Taxpayer Identification
Number Register (TIN) excluding farms operated individually. Among these
companies 668 entities employ from 50 to 249 employees, 76 companies
employ from 250 to 999 employees and 9 entities employ more than 1000
workers.

In order to reach as many respondents as possible, the author contacted the
Opole Chamber of Commerce, the Business Center Club — Opole Chamber and
the Opole 150 Club. Their support for this research initiative approved the
distribution of the survey forms® via email among the managers of large
enterprises in the region. According to the data available through the Opole
Chamber of Commerce in December 2015 there were 142 entities listed in
Opole province and these were the first companies this study consulted.
Unfortunately, the lack of official data on established and implemented trade
initiatives between Opole and Chinese entrepreneurs, confirmed by the Opole
Center for Economic Development did not allow for narrowing the criteria of
selection.

3.1. CHARACTERISTICS OF THE STUDY GROUP

The group of respondents included managers of companies employing over
50 employees located in the Opole province. The demographic characteristics of
the group of respondents breaks down along the following lines: 40% were
women, 60% were men; all respondents were between 35 and 60 years of age
(30% were between 35-44 years old; 57% were 45 to 54 years old; 13% were
55 to 60 years old) and all of respondents had a university degree (3% held
bachelor's degrees and 97% held master's degree). The companies of
respondents were located in urban areas (3% in the cities of up to 20 thousand
inhabitants; 13% in cities with populations of 21 to 50 thousand 67% in cities of
51 to 100 thousand and 17% in large urban centers with population of 101 to
150 thousand). Most of the entities were production companies (50% of
companies were involved in manufacturing; 7% in sales; 3% each in
communication, banking and technology and 33% of the entities were
unclassified).

% The application used in the research http://www.eBadania.pl was made by M. Szpunar
and T. Szpunar.
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3.2. THE OPINIONS OF THE MANAGERS

Most respondents (90%) have not yet entered into any kind of cooperative
business relationship with Chinese companies, although 2/3 or (63%) of
respondents have not rejected the possibility of future cooperation. Slightly
fewer than 1 in 10 respondents (7%) stated that such cooperation has already
been established involving the import and export of finished products (3.5%
each). Potential future co-operation would also primarily involve the import and
export of goods (67% of responses); mainly the exportation of finished products
(53%), the exportation of raw materials (50%) and the importation of finished
product (23%). Details of this distribution are illustrated in Figures 2-4.

Figure 2. The current cooperation of Opole Silesia companies with China

The current cooperation with China [%]

H Yes, | still co-operate
M No, but i plan to co-operate
" No, | don't plan to co-operate

= No data

Source: own elaboration.

Figure 3. The nature of expected cooperation with Chinese companies
(multiple answers)

The natur of the expected cooperation[%]

Import and/or export of goods

Technology exchange

Cultural exchange

Exchange of personnel

Source: own elaboration.
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Figure 4. The type of expected trade with China

The type of expected trade [%)]
Export of finished products
Export of raw materials
Import of finished products
Import of semi-finished products

Export of semi-finished products

Source: own elaboration.

Maritime transport (53% of responses) and rail transport (40%) are the
preferred methods for the moving of goods. These preferences are explained by
the price of transport services in relation to air transport (the difference of 46
percentage points when compared to maritime transport and 36 percentage
points when compared to railway transport).

Figure 5. Preferred method of transport between Poland and China

Preferred method of transport [%]

M Air transport
M Rail transport

 Maritime transport

Source: own elaboration.

In terms of business relationship with the Chinese, surveyed companies were
mainly concerned with the business conditions in the PRC (57%) and with
commodity brokering (33%).
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Figure 6. Using the support/ consulting institutions from Opole Silesia to contact
with Chinese companies

Areas of consultancy [%]

Doing business in China

Support in contracting

Information about cultural differe nces
Chinese language

‘Cooperation with the Chinese company

0 10 20 30 40 50 60

Source: own elaboration.

The majority of managers (75%) do not know which agencies in the Opole
region provide support or consultation services in developing business
relationships with Chinese companies. One third of respondents recognized that
such agencies include the Center for Cooperation Poland-China Confucius
Institute of the Opole University of Technology, and the Opolskie Centre for
Economic Development which is a budgetary unit within the Self-Government
of Opole Province.

According to the respondents, the support of these institutions, would be
needed mostly with matters related to the customs clearance (93% of
indications), supply (90%) and delivery (70%).

Figure 7. The most preferred support for the Polish entrepreneur in the trade
between China and Poland

The most prefered support [%]

Customs clearance
Sourcing

Transit documentation
Choice of transport
Storage

Other

0 10 20 30 40 50 60 70 80 90 100

Source: own elaboration.
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The respondents generally recognize categories related to the Ancient Silk

Road and the New Silk Road with the following associations:

- ancient / historic / old trail,

- trail / road / transport / commerce

- the Far East / West / Middle East / Asia / Europe / China / China /
international route,

- silk trade in ancient times,

- caravans,

- Marco Polo.

For 87% of respondents the main source of information about the New Silk
Road is media reports (the Internet, newspapers, television), 10% of respondents
indicate Polish colleagues or business partners and 3% cite lectures at the
postgraduate studies of the EU-China International Business conducted by the
Opole University of Technology (3%).

Only 13% of respondents were unaware of the New Silk Road project.
Details regarding levels of awareness are shown in diagrams 8 and 9.

Figure 8. Available information about the New Silk Road in Opole Silesia provided
by the consultancy institutions which support cooperation with a Chinese companies

Available information about the New Silk Road [%]

mYes mNo mNodata

Source: own elaboration.
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Figure 9. The main source of information about the New Silk Road

The source of information about the New Sllk Road [%]

M From media

m At work from the Polish co-
worker/ business partner

m Other

Source: on elaboration.

33% of respondents have expressed a need for more detailed information on
the New Silk Route and indicated a desire to have more information on the
possibilities for cooperation with Chinese partners including contact lists. 20%
of respondents pointed to at the business offers for entrepreneurs from Opole in
terms of foreign cooperation plans of the Opole province as well as the need for
more detailed information on taxation, security, the expectations of the Chinese
and the exact route being planned for the New Silk Road. The respondents also
emphasized that they felt the media provides extremely general and inaccurate
information which is not inadequate to guarantee a successful cooperative
venture with a Chinese partners.

Figure 10. The area requiring more accurate recognition about the New Silk Road

The area requiring more accurate recognition about the New Silk Road [%]

Opportunites for cooperation with the Chinese partner/ contact list
Detaled accurateinformation

Fans for Opole province/ the offer for Opole province enterpreneurs
Taxation of transactions - tax law

Transaction security

Price list of transpart services

Terms of cooperation/ expectations from entrepreneurs
Destinations

Legal regulations

Transpart rate

Flans for Poland/ the offer for Polish entrepreneurs

Source: own elaboration.
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4. CONCLUSIONS

The New Silk Road project reflects the development of China and its opening up
to trade with the rest of the world. Based upon its stated objectives, the project is
very promising. Its founding capital amounts to 40 billion USD. However, the
project is still at a stage in which its general assumptions and development plans
need to be clarified, because only then can it attract European entrepreneurs and
encourage them to enter into cooperation and trade relationships with Chinese
partners.

The survey conducted among the managers of the Opole province representing
companies employing more than 50 employees further revealed that:

— Most of the Opole entrepreneurs have not yet established business contacts with
Chinese companies, but they are keen to develop co-operation and trade
relationships with the PRC.

— Up to now, cooperation with China has involved only the import and export of
finished goods. This area may concern entrepreneurs in the future. Only a few
respondents indicated an exchange of know-how (technological knowledge,
skills, human capital).

— In the past business relationships with the Chinese, companies from the Opole
Region have so far used mainly external support to obtain information on
conducting commercial activities in the PRC and guidance in establishing
business relationship.

— The support of external agencies is most needed with matters relating to customs
clearance, supply and delivery.

— Very few entrepreneurs know about agencies or institutions that support
companies interested in establishing trade cooperation with the PRC. Therefore,
it is necessary to increase awareness and to provide more information through
social advertising, the organization of conferences design to address foreign trade
relationship and planning for foreign cooperation of the Opole province, etc.

— Maritime is still the preferred means of transport mainly because of its lower cost
compared to rail and air. This creates an opportunity for entrepreneurs to
increasingly shorten the time of delivery of goods between China and Poland.

— The concepts of ancient Silk Road and New Silk Road project are well known,
but the former carries more associations with respondents than the later.

— The design of the New Silk Road is known primarily from the media. The
information is very general, therefore, it is impossible to plan foreign cooperation
strategies based solely on information provided by the media.

It should be emphasized that the idea and the main assumptions of the New Silk
Road, despite their current character, present a great opportunity for international
cooperation, trade, developing new business relationship and economic development
which will be beneficial for all parties involved in the process.
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